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 2. trans. Chiefly Marketing. To apply 

a new brand identity, name, logo, etc., 

to (a product, service, or company). In 

extended use: to change radically the 

presentation of.  

 

source: "rebrand, v." OED Online. Oxford University Press, September 2016. Web. 25 October 2016.  

Rebrand 
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Why Rebrand? 

1856  

shareholder appeal 
1872  

party invite 

1912 

membership promotion 
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1999 

member newsletter 
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https://web.archive.org/web/20100925164640/http:/nysoclib.org/


Inventory  

all Communications 
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Branded! 



Identify & Classify 
Objectives 
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Collect Samples 
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https://web.archive.org/web/20121106210517/http:/www.nysoclib.org/ 

 

Label  

CURRENT State 
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https://web.archive.org/web/20121106210517/http:/www.nysoclib.org/
https://web.archive.org/web/20121106210517/http:/www.nysoclib.org/


Label & Define 

ASPIRATIONAL State 
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1. Gracefully transition into a new visual 

identity that that will be used in a variety of 

print and electronic communications and that 

evokes the welcoming, relevant, progressive, 

and dynamic place the Library is today 

Define Objectives 
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2. Update the existing website to incorporate the 

new design and to use the latest web technology 

to make it flexible, user-friendly, and intuitive 



Define Requirements 
 

 

 

 

1937 
Paul Manship (1885-1966) 

2000 
Pentagram 

2012 
Bernhardt Fudyma  

Design Group 
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Request For Proposal 

Project 

Budget? 

Organizational 

Background 

Project 

Description 

 

Background 

 

Objectives 

 

Target 

Audience 

Project 

Requirements 

 

Design 

 

Web/Technical 

Submission 

Info 
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Design Partner  

Criteria & Selection 
Admire their work 

 

Nonprofit clientele 

 

Product set 
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Project Phases 

User Experience 

Design 

Brand Identity Development 

Website Development 

May 2012 June 2012 July 2012 March 2013 



Project Requirements 
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New Creative Identity 
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New Website 
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Questions? 
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